National investment agency considers that it is necessary to develop country marketing strategy in Belarus
According to National investment agency, it is necessary to develop and implement an effective strategy of country marketing in the near future. It was reported to BELTA by the head of the agency Viktor Kovalenko.

“Attracting FDI today is one of the most important objectives of Belarusian economic policy. And it is impossible to realize it without effective strategy of country marketing”, thinks Viktor Kovalenko. “This notion is widely discussed in Belarus but up to the current moment there is no strategy of implementation country marketing adopted by the government in our country. A lot of people do not have comprehensive understanding of this process. That is why, in my opinion, the question of development country marketing strategy is still open.”
Specialists of National investment agency have researched and systemized the experience of foreign countries where several types of country marketing: image-building, investment-generating and investment-service - are being carried out. The techniques that are used for country promotion depend on the type of marketing. According to Viktor Kovalenko, Belarus needs a complex combination of 3 types of country marketing rather than simplification of the country marketing notion to carrying out image campaigns.”
During development of country marketing it is very important to find out an appropriate mix of government and private involvement in the investment promotion function. It is a common practice in many countries to establish one principal organization that realize this function. At the same time mostly government-based organizations carry out the function of investment attraction because of impossibility to estimate the volume and plan the terms of obtaining the profit from investment attraction. So that would be difficult for a private organization to stay effective. Nevertheless, neither government-based nor private organization could meet necessary requirements. That is why some countries prefer quasi-government agencies which usually hire the staff, including private specialists, independently, which are accountable to the ministry but at the same time that are not its department. Finally, such structures can not only attract investments but also export goods staying independent and flexible. Quasi-government agencies work in Ireland, Singapore, Scotland and other countries. The working experience of quasi-government agencies is frequently the most successful. And according to the head of National investment agency this variant is obviously the most optimal for our country.
In Belarus the question of organizational structure and accountability of national investment agency is still pending. “Possibly it is better to take into consideration experience of many countries as the objective of investment attraction needs creative and complex approach, government support and using of world experience and flexibility”, underlines Viktor Kovalenko.
